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FOREWORD

Dear Readers,
This report celebrates the progress of the 100 Voices for Our Planet initiative over the year.

In line with our commitment to accountability and transparency, this document offers a comprehensive
overview of our accomplishments since the publication of the 100 Voices for Our Planet Engagement and
Performance Impact Report in 2023. It highlights the achievements of three Voices from previous publications
and introduces two new Voices driving impactful change toward a sustainable future.

We invite you to explore the report, which showcases the meaningful
contributions these Voices have made in shaping a safer, more
sustainable Earth—one we all strive to leave for future
generations. We hope their efforts inspire you to appreciate
their work and consider joining this movement to become a
Voice for our planet.

A heartfelt thank you goes out to all collaborators,
supporters, and the JB Dondolo team, whose collective
efforts have made this initiative possible. A special note

of gratitude to Precious Isola for crafting this report with* @j
clarity and precision. é

The findings in this report are not just milestones; they are 3’@
a call to action. They urge us to deepen our commitment,
innovate further, and relentlessly pursue the goals of
this crucial initiative. Together, we can continue making a
tangible difference. -

Sincerely,

AN g

Lumbie Mlambo
Founder and CEO | JB Dondolo

100 VOICES FOR OUR PLANET - Second Quarter - 2024



EXECUTIVE SUMMARY

It has been over two years since we kickstarted the 100 Voices for Our Planet Engagement and Performance Impact

Report, spotlighting the impactful efforts of eco-conscious entrepreneurs, changemakers, and advocates across

various continents.

So far, our initiative expanded its reach and impact, publishing five quarterly reports and one accountability report.

These reports are available here - https://jbdondolo.org/100-voices-for-our-planet
In this accountability report, we highlight the progress and impact of six Voices from earlier publications
Globally, the 100 Voices for Our Planet initiative has achieved remarkable milestones:

e Engaged 25 Voices in advocacy, education, and action.

e Planted 7,000+ trees and 400+ community gardens.

e Completed 14 international cleanup projects.

e Provided environmental education to 54 schools.

e Partnered with 21 technology companies.

e Reduced 200 metric tons of carbon emissions.

e Redirected 120,000 pounds of furniture from landfills.

e Produced 20+ tons of briquettes for environmental protection.
e Trained 200 women in biodiversity protection.

e Established 20+ environmental clubs to combat climate change.

e Trained 40 young entrepreneurs in sustainable urban agriculture.

As we advance, we remain committed to empowering Voices across the globe to drive impactful, sustainable

change for our planet.

100 VOICES FOR OUR PLANET - Second Quarter - 2024



INTRODUCTION

The long-term, data-backed consequences of failing to protect the environment and natural resources are
alarming. The UN Climate Change reports a 50% increase in carbon dioxide levels since the pre-industrial era,
primarily from human activities. In terms of biodiversity loss, the UN’s Global Biodiversity Outlook says that up
to one million species are at risk of extinction, impacting ecosystems and human well-being. The UN had earlier
warned that by 2025, nearly 1.8 billion people will live in areas with absolute water scarcity, and two-thirds of
the world population could face water-stressed conditions. There is an urgent need for sustainable resource
consumption to meet global development targets. These are not just headline statistics. At JB Dondolo, there
were instances when we faced challenges in supplying clean water to rural communities. We observed that drilling
boreholes did not consistently result in access to water, and even when successful, the boreholes often dried up
rapidly. Our attempts to install a borehole system in the community were hindered by the fact that 50% of the
time, we could not locate water at the aquifer due to prevalent harmful environmental practices in the area. This

frustration prompted us to launch the “100 Voices for Our Planet” initiative.

The “100 Voices for Our Planet” initiative is a Water Action Agenda published on the UN Partnerships for Goals
and available at https:/sdgs.un.org/partnerships/100-voices-our-planet on the United Nations website. A Voice

for Our Planet is anyone passionate about how we live, consume natural resources, protect natural resources,
and make natural resources accessible to human beings. Natural resources include water, sanitation, agriculture,
fashion, and biogas, to name a few. To lessen the devastation of ecosystems brought on by various man-made
activities, it is essential to protect the environment. Protecting the environment from pollution and other activities
that cause environmental degradation is more of a moral imperative for humans. Here at JB Dondolo, we make it
easy for people in underserved communities to have adequate access to natural resources needed for sustainable

consumption and good health.

The ultimate objective of this initiative is for individuals to begin living intentionally. This is the only way to save
our Planet. We need the Earth to survive; thus, it is crucial to be environmentally responsible. Living sustainably
is what it means to be eco-conscious. You'll need to challenge some of your ingrained beliefs about how to live
your life and the world to adopt a more environmentally responsible way of thinking. This initiative aims to inspire
everyone to take action to protect our natural resources. You can be a part of this movement. Let us do something
together that helps people live better! You are welcome to donate $10 or more to this global initiative and join our
Top 100 Voices of Our Planet!

We have published “11 Easy Steps You Can Take to Protect the Earth” on our website. It is accessible at: https:/
jbdondolo.org/100-voices-for-our-planet/. We encourage you to nominate yourself or anyone advancing these
goals here - https://forms.gle/8Vy9aEoBx6bDERjc6é

100 VOICES FOR OUR PLANET - Second Quarter - 2024



ENGAGEMENT METICS

Engagement Metrics for 2024 Voices Snapshot of all Voices to date

VOICES . 18 Female led Organizations 1 Africa 3 Asia 1 Australia
IN TOTAL . 11 Male led Organizations 5 Europe | 9 North America

Country represented Performance Environmental Impact:
Assesses the environmental footprint, such as forestry,

@ <.> @ carbon emissions, or waste reduction

DRCongo  Kenya Nigeria Pakistan 20"‘ 200 20"' 40

tons production of women and Creation of young

ecological briquettes, || young people environmental clubs entrepreneurs
@ facilitating trained in in educational trained in

environmental biodiversity institutions to combat sustainable

protection protection climate change urban agriculture

Sierra Leone Singapore South Africa Tanzania

+ & 200 120,000 | 6,000+ || 127

X X . metric tons of pounds of furniture trees planted people trained on
Uganda  United United  Zimbabwe carbon emissions redirected from permaculture
Kingdom  States reduced by a voice || landfills design, 1 certified
400+ |54 14 21
ReGCh kitchen gardens elglele][ international technology partners
( Europe ) ( Australia ) enviroqmenFaI cleanup projects
education pilot

3 Influence and Advocacy Technology Adoption

o
—32% L

68% \ championing 40%

i Advocacy & . —

:;gﬂﬁ]egsdirect Education Climate
actions A 0 %
Forestry

Industry Stakeholder Involvement

We extend our sincere gratitude and appreciation to these
stakeholders who played a pivotal role in examining the
report and providing valuable feedback for improvement:

@ Renewable Energy

33 Community Building
Mary Kurek, Founder & President, FrontRunners

Development, Inc.

Prof. Dr. Ingrid Vasiliu-Feltes, Founder & CEO of the
Institute for Science, Entrepreneurship and Investments

L.IJ Education & Training

Z[M Forestry/Advocacy

\,‘;i\i,/ Awareness Precious Isola, CEO & Co-founder, lleemore Technologies

Limited.

Ritalee Monde, CEO & Founder of Leemed Supplies Pvt.
é.') Recycling/Cleanup Omar Arif, Analyst - Ideate Corporate Consulting.

Noleen Mariappen - Founder of Impactoverse & Saffa
@ Eco-friendly Fashion Global.

HE Dr Kyla L Tennin - President of Lady Mirage Global Inc.

@ Chithra Kannan - CEO of Skin Centrick
. Research & Development

100 VOICES FOR OUR PLANET 7
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ACCOUNTABILITY REPORT

FEYISOLA ADEYEMI

VOICE FROM EUROPE

Country of implementation: Nigeria

Your Initiative Name: LuxuryByFeyi Ltd and Feyiartistery Art Gallery Ltd

Contact: feyisola@luxurybyfeyi.com

e —

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

LuxuryByFeyi’s initiatives: Promoting a circular economy
and regenerative farming practices -through advocacy and
the practice of responsible consumption and production
through closed-loop production methods to eliminate
waste.

We have recently introduced the “Regenerative Farming
Practice” as part of our company initiatives. Under this
program, for each product sold, two trees will be planted
in a suitable, government-approved location in Nigeria.
We are initiating this program in Nigeria, where we have

100 VOICES FOR OUR PLANET - Accountability Report - 2024

recently opened our first physical store, with plans to
expand the practice beyond Nigeria. LuxuryByFeyi’s
mission is to build an eco-friendly continent.

While:

The Feyiartistery Art Gallery’s initiative addresses textile
landfill waste to mitigate climate change, conserve
natural resources, and stimulate economic growth. This

is accomplished by repurposing discarded clothing.
Hence, the gallery is dedicated to promoting textile waste
upcycling and waste artists and recyclers.

In 2025, the Feyiartistery initiative achieved significant
progress, resulting in an over 60% increase in visibility and
recognition within the Southampton, England, community,
where | am based and studying at the Winchester

School of Art, University of Southampton. My Fine Art
Master’s degree project focused on landfill textile waste
consciousness, addressing issues of textile production,
consumption, donation, and end-of-life impacts. This project
significantly raised awareness among audiences, revealing
that many had limited knowledge of the environmental
impact of textile waste. My qualitative research methods
informed 98% of the 76 interviewees regarding these
issues, while the overall exhibition led to a significant
increased awareness across England. Consequently, |

was selected as one of the top artists to exhibit twice at
our final year show and received an invitation to exhibit

at the Bristol International Repair Day UK following my
degree show. (Link: https://www.instagram.com/p/DP_
nHAHjNfX/?igsh=MWFmZmhvbTYzdzlJjeQ==).

Regarding LuxuryByFeyi’s circular economy initiative,

our advocacy visibility increased by a minimum of 20%,
prompting multiple organisations to reach out for potential
partnerships on brand sustainability workshops. We
successfully collaborated with one organisation, (late 2024)
the Eco Hero Summit and Awards, where we were invited
to shine a light on Circular Economy Practices.

(Link: https://www.instagram.com/p/
DDXEc2JIt3W/?igsh=MXZ6djZoMDMybHkzZg==).
Additionally, we were honoured to receive the “Hero
Award” in recognition of our efforts in advancing
sustainability in fashion and design, presented by Hon.
Monica Musenero Masanza, Minister of Science and
Technology, Uganda. (Link: https://www.instagram.com/p/
DDcVTKiu2-2/?igsh=MTRxNm5qc28wMzJsOQ==).

Furthermore, in 2025, LuxuryByFeyi achieved a 70%
closed-loop production model, with most of our waste



ACCOUNTABILITY REPORT

materials, sample collections, and end-of-life products
being repurposed back into both LuxuryByFeyi and
Feyiartistery production cycles.

We also completed the construction of the LuxuryByFeyi
Fashion Showroom and Feyiartistery Art Gallery in Lagos,
where we will expand our impact on textile waste upcycling,
circular economy practices, and our new initiative

of planting trees—two trees will be planted for each
LuxuryByFeyi piece sold.

What's your goal(s) for 2026?

Our mission is to build an eco-friendly nation through
increased outreach in Nigeria regarding circular
economy practices, promoting conscious production and
consumption, raising awareness about landfill textile
waste, and planting trees across Nigeria and potentially
Africa. This includes empowering local communities and
partnering with like-minded organisations.

Strategic plan for 2026:

1. Launch the LuxuryByFeyi Fashion Showroom and
Feyiartistery Art Gallery in Lagos.

2. Develop a new LuxuryByFeyi website to enhance
transparency, allowing clients to monitor the progress of
tree planting.

3. Create a subscription package for

100 VOICES FOR OUR PLANET - Accountability Report - 2024

LuxuryByFeyiconsumers to access rental services,
swapping opportunities, and advocacy network dining
services, thereby enhancing knowledge of circular economy
practices and aiding in data collection about our impact.

4. Partner with like-minded individuals and organisations
for the outreach and workshop programs.

Any challenges? If Yes, how did you overcome?

Oh my! The year 2025 presented considerable challenges
for me personally, as | balanced my master’s program with
demanding projects, family commitments, construction
projects, and business operations while striving to maintain
ethical standards in Nigeria. Sourcing eco-friendly materials
in Nigeria remains a significant challenge; while | recognise
that this issue is widespread, the difficulties in sourcing

and production are particularly acute in Nigeria, where
necessary standard amenities are

List all your social media links
Instagram: LuxuryByFeyi, Feyiartistery, and Feyisworld

Facebook: Feyisola Adeyemi, LuxuryByFeyi, and
Feyiartistery

LinkedIn: Feyisola Adeyemi
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ACCOUNTABILITY REPORT

SHELLI BRUNSWICK

VOICE FROM NORTH AMERICA

Country of implementation: United States, Australia, Togo, Saudi Arabia, Morocco

Your Initiative Name: The Space Mindset for Planetary Impact by SB Global LLC

Contact: https://shelli-brunswick.com

Shelli Brunswick Speaking at LEAP

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages). Be direct
and very clear:

Progress & Measurable Impact (2025):

e 22000+ individuals reached globally through keynote
speeches, panels, workshops, education programs,
mentoring, published thought leadership, and virtual
engagements across six continents

e 80+ speaking engagements and moderated sessions
delivered at influential global platforms, including:

UN General Assembly Science Summit
LEAP & DeepFest (Saudi Arabia)

Islamic World Educational, Scientific and Cultural
Organization (ICESCO) - 6th Vice Chancellors
Conference (Morocco)

Space Forum Africa

100 VOICES FOR OUR PLANET - Accountability Report - 2024

Universities, innovation summits, and leadership
forums worldwide

Publication of What’s Space Got to Do With It? An
Interstellar Guide to Success (2025) — the second
book in the What’s Space Got to Do With It? series —
advancing the Space Mindset through the Four Pillars
of Leadership, Awareness, Access, and Action

The book translates lessons from the space
ecosystem into practical frameworks applicable to
leadership, sustainability, workforce development,
entrepreneurship, and policy

Supported by free global educational webinars,
expanding access to leadership and innovation
learning

1,200+ students, educators, entrepreneurs, and
policymakers directly engaged through in-person

11



 WHAT'S SPACE GOT
" TO DO WITH IT?

" AN INTERSTELLAR
GUIDE TO SUCCESS

SHELLI BRUNSWICK

education, outreach, and mentoring initiatives in
Australia and Togo

e Targeted leadership and entrepreneurship programs in
Togo, including:

Women Tech Lead Creators - strengthening
leadership confidence, technical capability, and
global exposure for women

Digital Youth Entrepreneurship Lab (DYEL) -

equipping youth with entrepreneurial mindset,
business skills, and opportunity pathways

e Global mentorship and leadership development

delivered through:

World Space Week Astropreneurship Program

Global Policy, Diplomacy, and Sustainability
(GPODS) Fellowship

Blue Marble Space Institute of Science - Young
Scientist Program

e Formal global leadership roles leveraged to scale
impact, including:

Global Chair, G100 Space Technology & Aviation
Wing — partof G100, aglobal action platform uniting
senior women leaders across sectors and countries
to drive inclusive leadership, policy influence, and

100 VOICES FOR OUR PLANET - Accountability Report - 2024

ACCOUNTABILITY REPORT

sustainable global growth

Leadership and advisory roles with the Swiss
Academy for Leadership & Sustainability (SALS) —
an international institution advancing responsible
leadership, sustainability, and systems thinking
across business, government, and civil society

e 20+ thought-leadership articles published via Forbes
Technology Council and Global Trends Magazine,
building sustained global awareness of leadership,
innovation, entrepreneurship, and the role of space-
enabled systems in everyday life

e 200+ global leaders amplified through books,
interviews, and platforms, strengthening cross-sector
and cross-regional collaboration

Before:

Leadership, innovation, and sustainability conversations
were often siloed by industry, geography, or discipline, with
limited understanding of how space-enabled systems shape
daily life on Earth.

After:

The Space Mindset has helped audiences see beyond
the space sector — demonstrating how systems
thinking inspired by space transcends industries,
regions, and cultures, and can be applied to education,
entrepreneurship, policy, workforce development,
sustainability, and global collaboration.

What's your goal(s) for 2026?

e Advance Book 3: Out of This World Leadership — the
third book in the What’s Space Got to Do With It? series
— further developing the Space Mindset and Four
Pillars as a global leadership framework that transcends
industries, regions, and sectors

e ServeasaTeamProject Chairforthe International Space
University (ISU) Space Studies Program, contributing to
global education, interdisciplinary collaboration, and
the development of future space and innovation leaders

e Scaleglobalreachto25,000-30,000individualsthrough
keynote speaking, education programs, publishing, and
digital platforms

e Deliver 75+ keynote speeches, workshops, and advisory
engagements, focused on:

Space in everyday life

Leadership through the Four Pillars (Leadership,
Awareness, Access, Action)

Innovation, sustainability, and
transformation

workforce

e Expand thought leadership contributions through:

Continued articles with Forbes Technology Council
and Global Trends Magazine

Policy and leadership insights for international think
tanks, including the Swiss Academy for Leadership
& Sustainability (SALS) and Global Policy Insights,
supporting the GPODS Fellowship

12



ACCOUNTABILITY REPORT
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Ahura Al House Davos 2024 - Panel on the panel Shelli speaking about Beyond the Horizon_ Innovating the Next Frontier in Space

e Strengthen global leadership visibility and governance

impact through roles with:

G100 Space Technology & Aviation Wing
Swiss Academy for Leadership and Sustainability
academic, policy,

International and

platforms

leadership

e Serve as a Consumer Electronics Show (CES) 2026

Innovation Awards Judge,

evaluating emerging

technologies shaping global industries and societal

impact

e Expand structured education and mentorship programs
by at least 25%, particularly for youth, women, and

emerging leaders
e Translate visibility into sustained impact, growing

SB

Global LLC’s advisory, consulting, and institutional

collaboration footprint
Any challenges? If Yes, how did you overcome?

Scaling The Space Mindset for Planetary Impact across

multiple regions, sectors, and platforms — including global

speaking, education programs, mentorship, publishing,

and formal leadership roles — while maintaining clarity of

message, quality of engagement, and measurable impact.

As the initiative expanded beyond the space sector into
education, entrepreneurship, policy, and sustainability,

100 VOICES FOR OUR PLANET - Accountability Report - 2024

the challenge was ensuring the work remained cohesive,
accessible, and relevant across cultures, industries, and
audiences.

How it was overcome:

Developed repeatable intellectual frameworks (the
Space Mindset and the Four Pillars: Leadership,
Awareness, Access, and Action) that could scale
consistently across books, keynotes, workshops, and
advisory work

Leveraged hybrid delivery models (in-person and
virtual) to extend reach while maintaining depth and
engagement

Partnered with trusted global institutions, universities,
and leadership platforms to ensure local relevance and
credibility

Used formal leadership roles and global networks to
align efforts and amplify impact responsibly

Applied structured reflection and accountability
reporting to capture outcomes, refine focus, and guide
future priorities This approach enabled sustained
global growth while balancing visibility with substance
and ensuring the initiative remained purpose-driven,
adaptable, and scalable.

13



Education Outreach in Lome, Togo

List all your social media links

https://www.forbes.com/councils/forbestechcouncil/
people/shellibrunswick/

https://www.facebook.com/shelli.brunswick
https://www.youtube.com/@shellibrunswick7268
https://www.linkedin.com/company/sb-global-llc/
https://www.linkedin.com/in/shellibrunswick/
https://www.facebook.com/shelli.brunswick
https://www.instagram.com/shellibrunswick
https://x.com/shellibrunswick

Enter any additional information here that could
help in creating a good accountability report, share
any help needed, etc.

The Space Mindset for Planetary Impact is designed as a
scalable leadership and education framework that connects
space-enabled systems to real-world challenges on

Earth — including sustainability, workforce development,
entrepreneurship, education, and policy.

100 VOICES FOR OUR PLANET - Accountability Report - 2024
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As this initiative continues to grow, support in amplifying
impact storytelling, visualizing reach across regions and
sectors, and highlighting cross-sector collaboration would
help strengthen accountability reporting and inspire
further engagement. Continued opportunities to connect
with aligned partners, institutions, and platforms would
also accelerate reach and long-term sustainability.

Looking ahead, future collaboration could include:
e  Co-developed education and leadership programming
e  Global speaking and convening opportunities

e  Cross-sector partnerships that expand access to
leadership development and innovation ecosystems

This initiative is intentionally designed to transcend
industries, regions, and disciplines, using the Space Mindset
to help leaders think bigger, act more strategically, and
collaborate more effectively for planetary impact.

14



ACCOUNTABILITY REPORT

CATHY DIMARCHOS

VOICE FROM AUSTRALIA

Country of implementation: Australia, Tanzania, Malawi

Your Initiative Name: Raise the Baseline by Solutions2you Pty Ltd

Contact: https://www.solutions2you.com.au/

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

Cathy Dimarchos and her registered social enterprise
Soltions2you Pty Ltd continue to self-fund long-term social
impact initiatives more than 11 years in the making.

In Tanzania alone in 2025, she has supported over 200 Form
4 students through a leadership program encompassing
neuroscience, mindset, communication, negotiation, and
personal development, alongside preparing more than 230
pre-university students for life beyond school. This work
includes financial literacy, money mindset, presenting skills,
effective communication, and time management.

Cathy has also curated and facilitated an Entrepreneurship
Hub supporting small businesses across sectors including
medical services, innovation, and retail, strengthening
foundational frameworks while deepening understanding of

100 VOICES FOR OUR PLANET - Accountability Report - 2024

social enterprise and its role in economic security.

In addition, she has trained educators in leadership and
financial literacy, embedding a holistic framework that
reshapes how we educate, lead, and engage with students
and colleagues.

The year also included delivering financial literacy programs
to underprivileged girls in Malawi, alongside developing
mindset, meditation, and self-regulation skills critical yet
often overlooked foundations for long-term empowerment.

What's your goal(s) for 2026?

The work undertaken in 2025 will continue as we continue
to fund the same programs.

Any challenges? If Yes, how did you overcome?

Not in my work there are no challenges as we believe in
Building redundancy and self actualisation.
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List all your social media links
https://www.linkedin.com/in/cathy-dimarchos-0218a0%0/

https://www.linkedin.com/company/solutions2you-pty-ltd/
services/?viewAsMember=true

https://www.instagram.com/cathydimarchos/
https://www.instagram.com/solutions2you_consulting/
https://www.facebook.com/CathyDimarchosCoachSpeaker

https://www.tiktok.com/@cathy_dimarchos

ACCOUNTABILITY REPORT
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Enter any additional information here that could

help in creating a good accountability report, share
any help needed, etc.

We are an organization that has committed to giving more
than we receive and that by funding our programs. This
framework is about showing that if we are committed to
service, we find solutions to enable us to be accountable in
paying things forward.

100 VOICES FOR OUR PLANET - Accountability Report - 2024

16



ACCOUNTABILITY REPORT

GUEST SONONO

VOICE FROM EUROPE

Country of implementation: United Kingdom (Northern Ireland)

Your Initiative Name: Home-Based Permaculture Living Laboratory

for Food and Ecolo

gical Resilience

Contact: guestsonono30 gmail.com

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

The home-based permaculture system was established as
a one-year pilot to improve household food and ecological
resilience.

Prior to implementation, 0% of household vegetables were
home-grown, with full reliance on purchased produce.
Following implementation, the system produced multiple
harvests of kale, spinach, beetroot, and culinary herbs
including coriander, sage, mint, and parsley, supplying an
estimated 25-30% of household leafy greens during the
growing season.

100 VOICES FOR OUR PLANET - Accountability Report - 2024

The project operates with 0% synthetic fertilisers or
chemical pesticides and has diverted approximately 20-
30% of household organic waste into composting. Plant
diversity increased from near-zero edible species to over six
productive species, with observable increases in pollinator
activity and soil cover.

What's your goal(s) for 2026?

My goal for 2026 is to expand the gardening area and
have a wider variety of vegetables and herbs, in different
permaculture designs that would not only be aesthetic but
will also serve many purposes.

17



ACCOUNTABILITY REPORT

Any challenges? If Yes, how did you overcome? List all your social media links

The major challenge was that the garden was in a shady area https://www.linkedin.com/in/guestsonono/
so the things | could grow were quite limited. The garden

expansion will be in an area that receives sun ad that should

enable me to have a wider variety of plants.

100 VOICES FOR OUR PLANET - Accountability Report - 2024 18



ACCOUNTABILITY REPORT

ANNA DOGADKINA

VOICE FROM EUROPE

Country of implementation: India, New Zealand

Your Initiative Name: New ZEALINDIA by Unicorn Ink

Contact: Unicornink.art

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

“The welfare and happiness of humanity must be ensured”.

Ashoka, India, 2500 years ago.
“Think International. Be International. Live Here”".

Neil Roberts, New Zealand television/movie producer and
journalist.

Quoted in the book “Wrestling and Nestling”, by Adam
Greenwell (2003).

100 VOICES FOR OUR PLANET - Accountability Report - 2024

OVERVIEW
Zealandia, the proposed eighth continentis 95% underwater.

It includes New Zealand, New Caledonia and surrounding
islands.

Within Zealandia lies a treasure trove of insights about New
Zealand’s identity and Earth’s geological processes.

With Zealandia, New Zealand is part of that 5% of the
landmass above the sea. So much to discover about itself and
even more to offer the world.

That all adds value to perceptions of New Zealand as the
world in miniature and the social laboratory of the world.

Even the term “Zeal” in New Zealand and Zealandia holds
energy, mystery and promise. Named after Zeeland in Abel
Tasman’s Dutch homeland.

From the depths of Zealandia, the heights of the long white
cloud, a NEW ZEAL is surfacing. A major force for human
development driving from the South Pacific.

India is a subcontinent, an ancient country, a fast growing
economy and an emerging world power. It is the world’s most
populous nation, rich in culture, music, art, architecture.. and
people.

NEW ZEALIndia is the story of two countries. India and New
Zealand, a subcontinent and part of the eighth continent,
uniting to share all facets of human achievement and natural
beauty in one place.

Auckland will present India to the world, in science,
education, culture, music, technology, business, exchange
between New Zealand and India.

Delhiwill present New Zealand to the world in the same way,
in the same format.

Through a space where people can meet for business
appointments, strategic discussions, or just simply enjoy
multimedia,interactive channelsof creativity andinnovation.

NEW ZEALIndia
A brand for the planet.

What's your goal(s) for 2026?

NEW ZEALIndia - Contribution from ANNA, EACC
Ambassador.

Exhibition Details
- Title: NEW ZEALIndia

A Brand for the Planet.
- *Presented by:* UNICORN INK
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Exhibition Components

1. Photography:
Avisual representation of the New Zealand-India story
and experiences through photographs.

2. Video Mapping:
A dynamic visual display that transforms spaces with
projected images and videos, enhancing the narrative.

3. Mini Documentary:
A short film that shares JESSICA -AN INDIAN STORY
FOR THE WHOLE PLANET. Jessica is a Nepali-Khasi
woman based in Mehrauli, in Delhi’s medieval sector.
Jessica’s story, journey, reflections, and experiences
present a composite Indian message on universal
themes: Women’s empowerment, creative education
and sustainable development.

4. Sustainable Infrastructure Zone:
An interactive area highlighting eco-friendly practices
and sustainable living solutions.

5. Augmented Reality:
An immersive experience that blends digital and
physical elements, allowing visitors to engage with the
NEW ZEALIndia story in a unique way.

6. Sculpture and Mixed Media:
Artistic expressions of through three-dimensional
sculptures and mixed media installations.

7. Immersive Audio:
A soundscape that envelops visitors, creating an
immersive experience and deepening their connection
to

Exhibition Vision

A powerful, multi-format, museum-level exhibition
reframing the story of NEW ZEALIndia with a woman of
Nepali-Khasi origin living in Delhi, navigating identity,
motherhood, cultural displacement, and self-expression
through art and music.

NEW ZEALIndia

The exhibition connects global audiences with themes of
identity, sustainable living, women’s empowerment, and

100 VOICES FOR OUR PLANET - Accountability Report - 2024
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creative education. By blending traditional media with
digital and participatory, the show invites the public to not
just view the story of NEW ZEALIndia and Jessica’s story but
to reflect on their own.

Themes
- ldentity
- Sustainable Living
- Women’s Empowerment
- Creative Education

Credits
- Director and Creative Producer: Anna Dogadkina
- Defining narrative and emotional arc

Concept:
- Adam Greenwell (based on the legacy of Professor
Elizabeth Greenwell)

Writers:
- JessicaTariang
- Adam Greenwell
- Dr. Ayo Ayoola-Amale
- AnnaDogadkina

Purpose and Impact

Connecting global audiences with themes of identity,
sustainability, women’s empowerment, and creative
education,invitingvisitorstoreflectontheirownexperiences
and connections to Jessica’s story. In parallel with emerging
New Zealand-India relations as a global inspiration.

Any challenges? If Yes, how did you overcome?
Lots of challenges. By mediation

List all your social media links
Instagram: adventureofaunicorn
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NOLEEN MARIAPPEN

VOICE FROM EUROPE

Country of implementation: United Kingdom, Uganda, South Africa

Your Initiative Name: Home-Based Permaculture Living Laboratory

for Food and Ecolo

ical Resilience

Contact: Unicornink.art

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

a. GameX Africa Partnership

We formed a partnership with GameX Africa to support
children’s digital literacy, with a specific emphasis on
education for impact. Together, we explored how playful
learning and accessible tools can help young people build
practical skills and confidence, while connecting those skills
to real world community and environmental outcomes.
Access to 91 schools, have begun with the first cohort.

100 VOICES FOR OUR PLANET - Accountability Report - 2024

b. Toondra Cultural Community Center, Gamified
Social Impact and Entrepreneurship

With the Tundra Cultural Community Center, we developed
engagement around environmental action through a social
impact and entrepreneurship programme delivered via
gamification. The work focused on helping young people
learn by doing, building problem solving skills, teamwork,
and a pathway from awareness to agency.

Withinthe Uganda linked workstream, early solution themes
emerging from the pilots and pitches included clean cooking
fuel, organic fertilizer, and recycling. These themes reflect
community prioritised needs and demonstrate how gamified
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learning can translate into locally relevant enterprise ideas.
6 project ideas were developed and 2 social enterprises are
being piloted.

c. Human and Al Collaboration for Sustainability Co
Creation

We are also exploring how Al can support the co creation of
sustainability solutions, enabling human and Al collaboration
and interaction for impact. The goal is to help communities,
educators, and innovators move faster from challenges to
well structured ideas, prototypes, and learning journeys,
while keeping the process transparent, responsible, and
inclusive for non technical participants. (pilots in prep for
projects in 4 countries)

d.Scaling Prior Work, Strengthening Engagement
Loops

Alongside new partnerships, we continued scaling prior
projects by improving how audiences discover, understand,
and stay involved, including clearer narratives, more usable
learning flows, and stronger collaboration touchpoints
across partners and pilots.

What'’s your goal(s) for 2026?
To scale what we are doing and to become self sustaining

Any challenges? If Yes, how did you overcome?

Resource Constraints: Sustained fundingis required to build,
market, and deliver engaging learning experiences, retain
specialist capability, and measure outcomes consistently
across partners and communities.

Digital Infrastructure: Many participants still face barriers
to access, including device availability and stable, affordable
internet connectivity, which can limit reach and continuity
of engagement.

Maintaining Momentum: Long term sustainability depends
on strong local ownership, repeatable formats, and ongoing
facilitation, so engagement remains active after pilots and
events.

List all your social media links
https://www.linkedin.com/in/noleenm/

100 VOICES FOR OUR PLANET - Accountability Report - 2024
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ZAKIR HUSSAIN

VOICE FROM ASIA

Country of implementation: Pakistan

Your Initiative Name: Sustainable Fashion & Artisan Empowerment Initiative
by HAS Handicrafts

Contact: https://hashandicrafts.com/

Tell us about your initiative’s progress. What impact
has it made (in numbers or percentages) Be direct
and very clear:

Through HAS Handicrafts, our sustainable fashion initiative
has showcased collections at 6 international fashion weeks
across the UK, France, and the USA, promoting Pakistani
craft on global platforms.

We have directly supported and engaged 150+ artisans and
women designers, providing fair-trade work and sustainable
income opportunities.

100 VOICES FOR OUR PLANET - Accountability Report - 2024

Over 70% of our collections are produced using upcycled,
recycled, or leftover materials, reducing textile waste and
carbon impact. Since launch, we have diverted over 1,000 kg
of textile waste from landfills and increased artisan incomes
by 40-60% through ethical production and international
exposure.

What's your goal(s) for 2026?

In 2026, our goal is to expand HAS Handicrafts into 10+
international markets, showcase our sustainable collections
at new global fashion platforms, and increase our use
of upcycled and recycled materials to over 85% of total
production.

We aim to empower 300+ women artisans, young designers,
and youth in fashion and technology through skills training,
digital tools, and global exposure. We are committed to
building a cleaner, greener, and healthier environment on
land and below water by reducing waste, supporting circular
fashion, and promoting diversity, equity, climate change and
inclusion across all levels of our work.

Any challenges? If Yes, how did you overcome?

We are at an initial level and taking small but meaningful
steps to create the best impact for people and the planet.
We face challenges in finance and sourcing sustainable
materials, but we are overcoming them by building strong
community partnerships, promoting upcycling and recycling
practices, and supporting artisans with training. These
efforts allow us to grow steadily while empowering artisans,
protecting the environment, and raising global awareness of
sustainable fashion.

List all your social media links
https://www.instagram.com/has_handicraft

https://www.linkedin.com/hashandicrafts/85615746/

Enter any additional information here that could help
in creating a good accountability report, share any help
needed, etc.

We are committed to growing HAS Handicrafts sustainably
while empowering artisans, youth, and women, and
promoting circular fashion. Any support in expanding
international collaborations, access to sustainable materials,
and visibility for our initiatives would greatly enhance our
impact. We are eager to learn best practices, connect with
mentors, and share our progress to ensure accountability
and maximize positive change for people and the planet.
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CONCLUSION

In conclusion, the real-life stories we have been monitoring and the data collected for each project stand as
compelling evidence of engagement, performance, and impact, all of which are detailed in this initial report for the
“100 Voices for Our Planet” initiative. The active involvement of individuals directly contributing to these efforts

significantly enhances the effectiveness and purpose of this project.

In reflection, we believe the impact will continue to flourish as each voice embraces conscious living and actively
involves others in their respective spheres to do the same. While we celebrate the progress achieved, we
acknowledge that not all Voices were able to report their advancements for reasons such as:

e Noprogress made
e Progress not significant enough for reporting

e Insufficient time to prepare a report

To address this, we will provide more time for Voices to report, evaluate the root causes behind minimal or no
progress, and identify ways to support Voices in achieving meaningful outcomes.

100 VOICES FOR OUR PLANET - Second Quarter - 2024
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